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The Wellness Business Content System: 
A Step-by-Step Guide to Turning 

Content into Clients 

 

Welcome! 

Many wellness businesses struggle with content 
consistency and converting social media followers into 
paying clients. You may find yourself constantly posting 
but not seeing real engagement or sales (crickets). The 
key to solving this challenge is creating a Content Flow—
a strategy that ensures your content works smarter, not 
harder by repurposing one strong piece of content into 
multiple formats (usually over the course of a week) 
across your website, social media, and email marketing. 
Ready? Let’s dive in… 
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In this guide, you’ll learn: 

 

 How to create a core content piece (blog/article) that 
serves as the foundation for all your marketing 

 

 How to turn that core content piece into engaging 
social media posts that attract attention 

 

 How to repurpose it into an email campaign that 
nurtures leads/prospects and drives sales 

 

 How to feature it in an e-newsletter to keep your 
audience engaged long-term 

AND 

 BONUS: How to turn those website visitors into clients 
by using a lead magnet to capture email addresses 

By following this system, you’ll build a sustainable content 
strategy that saves time while growing your wellness 
business. 
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Step 1: Create a Core Content Piece 
(Website Article or Blog Post) 

Your website is your digital home. When visitors land 
there, they should find valuable content that positions you 
as an expert. The best way to do this? Create a blog post 
or article that educates, inspires, or solves a problem 
for your ideal client. 

 

How to Choose the Right Topic 

➢ Answer frequently asked questions your clients 
ask (e.g., “How can I naturally boost my 
energy?”) 
 

➢ Address common pain points (e.g., “Why stress 
might be causing your fatigue—and how to fix it”) 
 

➢ Showcase client transformations (e.g., “How one 
client improved their sleep in 30 days”) 
 

➢ Share wellness trends or expert insights (e.g., 
“The top holistic health trends for 2025”) 
 

➢ Offer wellness tips (e.g., “Top 10 foods to lower 
inflammation”) 
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Writing the Actual Blog Post/Article 

 Start with a strong hook – Open with a relatable 
statement or statistic (e.g., “Did you know that 80% of 
adults report feeling stressed every day?”) 

 

 Provide valuable content – Offer 3-5 actionable 
tips or insights related to the topic. And use plenty of 
white space in between paragraphs or topics. Also, and 
this is a HOT (controversial) TOPIC, try using AI to outline 
your content or to “HELP” you come up with ideas. But 
ALWAYS use YOUR OWN VOICE in the content! Be 
YOU!! 

 

 Include a clear Call-to-Action (CTA) – Encourage 
readers to book a session, download a free resource, 
or join your email list… using just ONE CTA is plenty! 

 

 Optimize for SEO – Use keywords your audience is 
searching for (e.g., “natural stress relief tips”). 

 

 Add engaging visuals – Use images, infographics, or 
videos to break up text. 
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Step 2: Repurpose the Blog/Article into 
Social Media Content 

Now that you have your core content, it’s time to break it 
down into bite-sized, engaging pieces for social media. 
This is how you SAVE TONS OF TIME by repurposing! 

 

Social Media Repurposing Strategy 

 

 Instagram Post/Carousel – Break the article into 
5 quick tips, each in a carousel slide. Add engaging 
visuals and keep the text concise. Use the last slide as a 
CTA: “Read the full blog at [link]” or “Save this post for 
later!” 

 

 Instagram & Facebook Stories – Use interactive 
features like polls, quizzes, or question stickers: “What’s 
your favorite Pilates movement?” or “Guess the #1 stress 
relief tip!” Then share one tip from the article you’re 
repurposing and encourage followers to DM you for more. 
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 Short-Form Video (Reels/TikTok) – Record a 30-
second tip with captions and engaging music. Example: 
“Here’s one simple habit to reduce stress instantly!” Add a 
CTA at the end, such as “Follow for more wellness tips” or 
“Comment ‘stress’ for my full guide!” If you have a 
YouTube channel, create a Long-Form Video recording 
yourself as you discuss the information in your blog/article. 

 

 Facebook and/or LinkedIn Post – Share the blog 
link with a personal story about why this topic matters to 
YOU. Use an open-ended question at the end to spark 
engagement, such as, “What’s your go-to stress relief 
method?” 

 

 Pinterest Pin – Design an eye-catching pin that 
links back to your blog. Include keywords in the pin 
description and create multiple versions of the pin with 
different images to maximize reach. 

Pro Tip: Use scheduling tools like Later, Planoly, 
PlannThat, or Meta Business Suite to automate posts. 
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Step 3: Turn the Blog/Article into an 
Engaging Email Campaign 

 

Social media grabs attention, but email nurtures and 
converts your audience into paying clients. Repurpose 
your blog/article into an email sequence: 

 

 Email #1 – The Hook 

• Subject line: “Struggling with stress? Here’s your 
action plan.” 

• Introduce the topic and tease the blog post with small 
bits from it to catch attention, then a CTA to read it 
with the link. 

 

 Email #2 – The Problem/Solution 

• Subject line: “The #1 mistake keeping you stuck in 
stress” 

• Highlight one key insight from the blog post and offer 
a solution. Link to your booking page/contact 
form for deeper support. 
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 Email #3 – The Offer 

• Subject line: “Ready for a stress-free life? Let’s make 
it happen.” 

• Reinforce the blog post’s value by adding a small clip 
in the email and provide an exclusive discount, 
free consultation, or special offer. 

 

Pro Tip: Automate this sequence with Flodesk, 
MailerLite, MailChimp, SendFox or ActiveCampaign. 
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Step 4: Feature the Blog/Article in a 
Monthly E-Newsletter 

 

An e-newsletter keeps your audience engaged beyond 
social media. Include: 

 

 The blog/article summary with a CTA link to read 
the rest of it on your website. (An e-newsletter would also 
include other pieces of information, updates/news, tips, 
specials, etc., as compared to just an email in an email 
campaign, which would be shorter and has one focus per 
email.)  

 

 A featured client success story related to the 
topic. 

 

 A limited time offer or exclusive event 
invitation. 
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 A personal note from you to build connection. 
Always include your social media links somewhere in the 
e-newsletter.  

 

 

Pro Tip: Keep your e-newsletter visually 
appealing and easy to skim with bullet points, images, 
font that is easy to read, and plenty of white space. 
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Final Step: Automate & Stay Consistent 

Creating content consistently is easier when you have a 
system. Staying consistent is important in looking 
professional and making sure people don’t forget you 
exist!  

Here’s how to streamline your workflow: 

 Batch-create content – Set aside one day per 
month to create your blog/article, social media posts, 
email campaigns and e-newsletters in one go. I know this 
is easier said than done… If that’s a “no”, try to figure out 
your weekly themes or topics and use AI to “help” you 
outline or draft ideas, then make it your own. Or batch-
create every two weeks instead of monthly. Or… hire 

someone to help you do all this!  

 

 Use scheduling tools – Automate social posts 
and emails/e-newsletters so content goes out on autopilot. 

 

 Track engagement – Use analytics to see which 
content performs best and refine your strategy. 
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Your Next Steps 

 Pick a topic and write your core content piece 
(blog/article) this week. Publish it on your website 
(assuming you have a website, or wherever you 
“showcase your business”). 

 

 Repurpose it into social media posts, an email 
sequence, and an e-newsletter. 

 

 Need help streamlining your content strategy? Does 
all this sound like a nightmare and you need help 
ASAP? Let’s chat! Book a free consultation here.            
Or email me: GML@GinaMarieLong.com. 

 

By following The Wellness Business Content 
Flow, you’ll save time, build authority, and turn followers 
into loyal, paying clients (Cha-ching! Plus, the feeling of 
satisfaction from helping people)!  

 

 

https://ginamarielongmarketing.com/contact-me/
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BONUS: Turn Website Visitors into 
Clients: How Wellness Businesses Can 

Use Lead Magnets to Capture Email 
Addresses 

 

As a wellness business or health coach, building an email 
list is crucial for nurturing leads, promoting your services, 
and ultimately growing your business. A powerful way to 
do this is by offering a lead magnet – a valuable free 
resource offered in exchange for a visitor's email address. 
This post will guide you through creating effective lead 
magnets and implementing them on your website. 

What is a Lead Magnet? 

A lead magnet is a free offer or resource that provides 
value to your target audience and incentivizes them to 
share their contact information (some people are wary 
about giving out their email addresses, so the resource 
MUST be USEFUL). It should address a specific pain 
point or offer a solution to a problem your ideal client 
faces. Think of it as a taste of the expertise and value you 
can provide them with. 
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So, Why Use a Lead Magnet? 

• Builds your email list: Email marketing remains a 
highly effective way to connect with potential clients. 
 

• Establishes credibility: Offering what your ideal client 
considers valuable content then positions you as an 
expert in your field. 
 

• Nurtures leads: You can use your email list to share 
valuable information, build relationships, and 
promote your services. 
 

• Increases conversions (sales): By offering targeted 
content, you can attract the right audience and 
increase the likelihood of converting them into 
paying clients. Woohoo! 

 

Lead Magnet Ideas for Wellness Businesses: 

The key is to tailor your lead magnet to your specific 
niche and target audience. Here are some ideas: 

• Checklists: "5-Day Sugar Detox Checklist," "Ultimate 
Guide to a Stress-Free Morning Routine," "Grocery 
Shopping List for Healthy Eating" 
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• Recipes: "5 Healthy Smoothie Recipes for Busy 
Professionals," "Quick & Easy Plant-Based Dinner 
Recipes" 
 

• Workout Plans: "7-Day Beginner Yoga Plan," "10-
Minute Core Workout Routine" 
 

• Guides/Ebooks: "The Ultimate Guide to Gut Health," 
"Understanding Your Body Type: A Guide to 
Personalized Wellness," "The Beginner's Guide to 
Meditation" 
 

• Templates: "Meal Planning Template," "Wellness 
Goal Setting Worksheet" 
 

• Webinars/Mini-Courses: "Free Webinar: The 3 
Steps to a Healthier You," "Mini-Course: Introduction 
to Mindfulness" 
 

• Discounts/Coupons: Offer a discount on initial 
consultations or services. 
 

• Quizzes/Assessments: "What's Your Wellness 
Personality? Quiz," "Stress Level Assessment" 
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Creating Your Lead Magnet: 

1. Identify your target audience's pain points: What 
are their biggest challenges and issues related to 
health and wellness? 
 

2. Choose a relevant topic: Select a topic that directly 
addresses those pain points and aligns with your 
services. 
 

3. Create high-quality content: Your lead magnet 
should be well-designed, easy to understand, and 
provide real value. Don't skimp on quality just 
because it's free. Catch their attention! 
 

4. Design your lead magnet: Make it visually 
appealing and professional. Canva is a great tool for 
creating visually appealing PDFs and graphics. I 
love Canva!  
 

5. Choose a format: PDFs are the most common and 
versatile format, but you can also use videos, audio 
files, or interactive content. You can also direct them 
to a Google Drive link where the lead magnet 
resides. Depending on your setup, an email 
marketing service can deliver the lead magnet, 
usually in PDF form. 
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Implementing Your Lead Magnet: 

1. Create an opt-in form: This is where visitors will 
enter their email address to receive the lead magnet. 
Use a clear and compelling call to action, such as 
"Get Your Free Guide Now!" or "Download Your 
Free Checklist." 
 

2. Use a landing page: A dedicated landing page for 
your lead magnet will increase conversions. It may 
reside on your website or be set up with a third-party 
provider. It should highlight the benefits of your offer 
and include the opt-in form. Some landing pages 
have ONLY the opt-in information with nothing else 
on the page to distract the visitor. 
 

3. Integrate with an email marketing service: 
Connect your opt-in form to an email marketing 
service (Mailchimp, ConvertKit, ActiveCampaign, 
MailerLite, SendFox, etc.) to automatically collect 
email addresses and deliver the lead magnet. There 
are alternate ways to deliver the lead magnet, such 
as using chat programs and collecting email 
addresses, then sending a link to where it resides in 
your Google Drive.  
 

4. Promote your lead magnet: Share it on your 
website, blog, social media, and other online 
platforms. Consider running targeted ads to reach a 
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wider audience, if that is an option for you. 
 

 

Where to Make Mention of Your Lead Magnet and 
Opt-in Form: 

• Website header/footer: Make it visible on every 
page. 
 

• Blog posts: Offer a lead magnet related to the topic 
of the blog post. 
 

• Pop-ups: Use pop-ups sparingly (or not at all) and 
make sure they are not intrusive as they tend to 
irritate people. Consider exit-intent pop-ups that 
appear when a visitor is about to leave your site. 
 

• Sidebar: Place a visually appealing opt-in form in 
your website's sidebar. 
 

• Social Media Profiles: Mention where they can go to 
grab the free resource. In some social media posts, 
add the offer of a free resource and how it’s helpful. 

 
 

~~~~~~~~~~~~~~~~~ 
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Key Takeaways: 

 

✓ Relevance is key: Your lead magnet must be highly 
relevant to your target audience's needs. They have 
a problem – you offer a solution. 
 

✓ Quality matters: Don't offer something subpar or 
low quality. Your lead magnet is a reflection of your 
brand. 
 

✓ Promote it: Don't just create a lead magnet and 
expect people to find it. Actively promote it across 
your online platforms, otherwise, most people won’t 
know it even exists! 
 

✓ Track your results: Monitor your opt-in rates to see 
what's working and what's not. Adjust your strategy 
as needed.  
 
 

By following these tips, you can create an effective lead 
magnet that will help you capture email addresses, grow 
your audience, and ultimately build a successful wellness 
business.  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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That wraps it up! I hope you found this e-book useful and 
educational. Thank you for taking the time to read it.  

BUT WAIT! There’s more! Would you like help 
implementing any of these strategies? Are you cringing at 
the thought of writing articles, emails, creating an e-
newsletter with a catchy subject line, or posting on social 
media and fretting over the time it may take? If so, contact 
me here.  

Or email me: GML@GinaMarieLong.com  

I’d love to help you grow! I offer a FREE 45-minute initial 
consultation to determine how I can help you reach your 
goals. Not into phone calls? No problem. Email works for 
me just fine. And if I write up a proposal, there is no 
obligation to buy.  

Sincerely,  

Gina (Long) Boekhout 

Web Copywriter | Content Marketer | Virtual Assistant 

GinaMarieLongMarketing.com 
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